Introduction
Th is paper is about the relationship today between the ʿulamaʾ and the daʿiya-that is, the new Islamic media preachers, in their endeavor to form a new Islamic internationalism. With a loosening of state control over new, and global, Arab-language media, a new era of Islamic internationalism has been ushered in; but its contours and consequences are as yet in a state of fl ux. As noted by Muhammad Qasim Zaman, in the last quarter of the twentieth century the ʿulamaʾ had a remarkable revival of their political, social and media fortunes.
1 Th is is certainly also the case in the early twenty-fi rst century, not least because they now have the Internet and the satellite TV channels at their disposal.
2 But the ʿulamaʾ also have competitors. Th e new media abound with nonʿulamaʾ Muslims who speak freely and confi dently about their Islam. And the media have produced a new class of stars, the daʿiya, who command huge audiences, in particular the middle-class audiences so attractive to the commercial TV stations. Few of the daʿiya are ʿulamaʾ. And those who are have been selected because they commanded other, more media-relevant qualities than those of the average ʿalim.
But to examine this phenomenon with relevance to the issue of Islamic internationalism, let me begin with a brief discussion of Pan-Islam. 
